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Here are some tips to make your paid search advertising campaign pay:

1. Don't pick your own keywords. Keep an open mind in choosing the appropriate keywords for your website. It's
advisable that you let your potential customers choose the keywords for you. What keywords do they use when
searching for your product or service? Narrow down your list to a more focused and relevant keyword to minimize
cost, as well as to tightly describe the product or service.

2. Use keyword tools. Make the most out of your Pay Per Click search engine's features like the suggestion tool
and the free version of SEMRush to choose the perfect keyphrases for your business and to track what
keyphrases your competitors are bidding on. If you want historical data on popular and periodic keyphrases,
besides old terms or emerging buzzwords, consult the Google Trends. If you are in the trading business, EBay
Pulse can also help advertisers identify keywords that shoppers use.

3. Check your results. Now that you have the appropriate keywords whether they're working and test them first.
You should look into Google Analytics and Yahoo! Web Analytics in this stage. Make sure that your keyword
programs and analytics tools are connected.

4. Write convincing ads. If not the most important component of your campaign, writing the PPC ad copy should
be well thought of. It has to be free from grammar and spelling mistakes and has to be alluring enough to draw
visitors to click on the ad. Don't forget to include a call to action, along with discount offers, promotions, and free
shipping deals in your ad copy.

5. Cut out undesirable clicks. You know that you pay each time someone clicks on your ad in PPC marketing;
therefore your keyphrases needs to be so focused and related to limit your ad copy only to potential buyers, if
possible. This way, you minimize paying for unwanted clicks and possible click fraud activity.

6. Ally ads with landing pages. Ensure that you have a keyword-ad copy-landing page connection. Give what your
users are searching for in the landing page at once, rather than leading them to irrelevant links and web pages.

7. Mind your quality score. The more aligned your keywords are to your products or services, the higher your
quality score will be. And the more related your keywords are to search queries, the bigger your quality score
also.

PPC can be pricey but users favor sponsored links when they are already ready to make a purchase. This is
where you maximize your PPC campaign to your favor. Consult a PPC advertising services provider on how to do
this and more!
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